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Prices at Superstore Largely Rising Thanks to Solid Consumer Appetite

Prices of foods and household groceries at superstores are largely rising by more than the tax hike
implemented on 1 April, revealed a Nikkei survey monitoring point-of-sales data for 80 major items at 800
stores nationwide.

In fact, pretax prices of 63 items, or almost 80% of products surveyed, were higher in April than in March,
contrary to prior expectations that price competition would heat up due to likely weaker demand after the
tax hike. Pretax price of grocery maker Kao’s liquid hand soap soared 17% MoM, followed by sliced
process cheese and soy source, both rising 6%.

Meanwhile, pretax price declined for only 16 items, including mineral water and powdered detergent, both
down more than 2%.

There were a couple of factors behind the price appreciation according to a Nikkei report on 22 May. Most
prominent was that superstores offered fewer discount sales after they concentrated them in March in order
to take in pre-tax-hike demand. A national supermarket said they did not have to offer many special sales as
consumer appetite remained relatively strong even after the tax hike.

This situation is reinforced by industry data announced on 21 May. April same-store sales at nationwide
superstores dropped only 5.4% YoY, following a 9.4% surge in March, indicating combined sales for the
two months were higher than the same period last year (See chart below).

Another factor cited by some stores for higher prices was difficulties of offering discount sales because
urgently replenishing insufficient stocks in early April caused higher purchase costs which have been also
pushed up by higher material and wage costs.

Separately, department store like-to-like sales for April dropped 12% YOoY, the first decline in six months,
with big ticket items and cosmetics in particular hit severely. However, the aggregate sales decline was
better than -14% in April 1997, the last time Japan’s sales tax was raised, from 3% to 5%.

So far, drops in demand caused by the sales tax hike appear within or even better than expectations, a
favourable sign for not only relevant industries but Japan’s overall economy.
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Disclaimer

Please read this disclaimer carefully.

® This material is for non-Japanese institutional investors only.

@ The research and analysis included in this report, and those opinions or judgments as outcomes thereof, are intended to introduce or
demonstrate capabilities and expertise of Sumitomo Mitsui Asset Management Company; Ltd. (hereinafter “SMAM”), or to provide information
on investment strategies and opportunities. Therefore this material is not intended to offer or solicit investments, provide investment advice or
service, or to be considered as disclosure documents under the Financial Instruments and Exchange Law of Japan.

® The expected returns or risks in this report are calculated based upon historical data and/or estimated upon the economic outiook at present,
and should be construed no warrant of future returns and risks.

® Past performance is not necessarily indicative of future results.

® The simulated data or retums in this report besides the fund historical retuns do not includefreflect any investment management fees,
transaction costs, or re-balancing costs, etc.

@ The investment products or strategies do not guarantee future results nor guarantee the principal of investments. The investments may suffer
losses and the results of investments, including such losses, belong to the client.

® The recipient of this report must make its own independent decisions regarding investments.

@ The opinions, outlooks and estimates in this report do not guarantee future trends or results. They constitute SMAM's judgment as of the date
of this material and are subject to change without notice.

® The awards included in this report are based on past achievements and do not guarantee future results.

@ Theintellectual property and all rights of the benchmarks/indexes belong to the publisher and the authorized entities/individuals.

@ This material has been prepared by obtaining data from sources which are believed to be reliable but SMAM can not and does not guarantee
its completeness or accuracy.

@ Al rights, titles and interests in this material and any content contained herein are the exclusive properties of SMAM, except as otherwise
stated. It s strictly prohibited from using this material for investments, reproducing/copying this material without SMAM's authorization, or from
disclosing this material to a third party.

Registered Number: Kanto Regional Finance Bureau (KINSYO) No.399
Member of Japan Investment Advisers Association and the Investment Trusts Association, Japan
© Sumitomo Mitsui Asset Management Company, Limited
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