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4 January “Foreign Visitors”, Solid Numbers R

The number of foreign visitors can be found in the “Number of foreign tourists visiting Japan™ statistics
released by the Japan National Tourist Organization (JNTO). The statistics for the last 2 months show
estimated “numbers of tourists” from 18 countries and regions which have a larger number of tourists to
Japan. Also, the Ministry of Justice releases provisional numbers of incoming tourists from 36 countries
@d regions for 3 months ago and before. Confirmed numbers are announced in the following year. )

Number of foreign tourists visiting Japan increased 52.0% YoY
oin in January

Number of visitors from China more than doubled

B The “Number of foreign tourists visiting Japan™ in January was released by JNTO on 16™ February,
rising 52.0% YoY to 1.85 million. The number of visitors from most of the countries increased,
continued to be led by China with a sharp growth of 2.1 times YoY. The growth rate stayed at the
40% level for four months in a row since September 2015, before the sharp rise in January.

B There was a concern over the increase in the number of foreign visitors due to the global stock market
plunge, China’s slowdown and JPY appreciation. However, as far as the data in January is concerned,
there was not a negative impact on the number of tourists visiting Japan.

Big increase in countries other than China

Focus should be made on sharp increase of visitors to Japan by passenger
cruise ships

""Number of Foreign Tourists Visiting Japan"*
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(Source) SMAM, based on JNTO data.
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ENWCEONIE Japanese boom underpins increase of “Foreign Visitors”

B Overcome lower stock price and stronger JPY

There is a concern over the negative impact of global stock market plunge and JPY appreciation to
“number of foreign tourists visiting Japan” going forward. As for China, as long as the Japanese boom
prevails, we can expect a sharp increase of Chinese travelling to Japan, as the number is only around
10% of those who travel to Hong Kong.

B Sales of duty free shops are robust in February

Sales of duty free items of major department stores in the first half of February seemed robust due to
increase of travelers to Japan during the Chinese New Year Holidays. Despite a possible decrease in
sales per person due to slow downs in sales of high-end brand goods, benefit from increase in the
number of foreign tourists seems to be continuing.
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